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“One of the very best wine festivals in the world”
As a sponsor of the Vancouver International Wine Festival, you will have 
unparalleled access to 25,000 affluent festivalgoers (59.2 percent have household 
income over $100,000) with plenty of disposable income. The typical festivalgoer 
is 38 years old and is an active, social, wine-and-food savvy professional. Patrons 
spend an average of $523 per month ($6275 annually) on wine and dining out with 
wine. 

Your partnership will be tailored to suit your budget and sponsorship goals. It can 
be festival-wide or you can choose from a menu of public-only or trade-only events, 
large or small.

SPONSOR CANADA’S PREMIER WINE SHOW
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Your sponsorship of the Vancouver International Wine Festival helps support one of 
Vancouver’s iconic arts organizations. Net proceeds raised by the festival go to Bard 
on the Beach Shakespeare Festival.

We are proud to have contributed $8.7 million to the performing arts since our 
inception in 1979. Founded initially as a fundraiser for the Vancouver Playhouse 
Theatre Company, VIWF proudly supported the Playhouse for 34 years until it closed 
in 2012. Since 2013, proceeds have gone to Bard on the Beach Shakespeare Festival.

Bard on the Beach is one of Canada’s largest not-for-profit, professional 
Shakespeare festivals. Presented in a magnificent setting on the waterfront in 
Vancouver’s Vanier Park, Bard on the Beach offers Shakespeare plays, related 
dramas and several special events in two performance tents from June through 
September. Artistic director Christopher Gaze actively spreads enthusiasm for the 
magic of Shakespeare’s plays through numerous guest appearances at corporate, 
scholastic and private events. 

Through its constantly expanding community outreach, Bard hosts the popular 
Young Shakespeareans Workshops for youth and teens at the site during the 
summer and Bard in the Classroom workshops for students and teachers during 
the school term. In 2014, it launched the Riotous Youth program to provide further 
Shakespearean theatre education to some of its summer workshop graduates.

THE PLAY’S THE THING

The 2016 production of The Merry Wives of Windsor 
(Photo by David Blue)

VIWF chair Randy Kaardal presents the cheque to Bard's Christopher Gaze at Merry Wives of Windsor opening 
night. Founded as a fundraiser in 1979 for the Vancouver Playhouse Theatre Company (which, sadly, closed in 
2012), the fest has raised $8.7 million for the performing arts since inception. 
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• 39th annual (founded 1979)
• 10 days (Bacchanalia Gala February 11; festival February 13-19)
• 24,783 admissions in 2016 (99% of all tickets sold)
• 16 countries
• 180 wineries
• 54 events at ~25 venues
• ~ 50 participating restaurants, hotels, caterers
• 1,700 wines projected, including

• 780 at International Festival Tastings
• 170 additional wines at Trade Tastings
• 750 wines at special events (dinners, seminars, etc)

• 42,000 bottles poured and/or purchased*
• 82,000 wine glasses used*
• 2017 theme: The Wine World Celebrates Canada with 76 wineries, ~300 wines 

from BC, ON, NS (Italia! in 2016, 60 wineries and 240 wines)
• 400 volunteers 

* 2016 stats 

2017 QUICK STATS

NEXT YEAR’S FESTIVAL
February 26 – March 4, 2018
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Festivalgoers are young, well-educated and affluent (59.2 percent have household 
income of $100,000+ per annum) and have high disposable income.

They are loyal, repeat customers – 65 percent have attended two or more years. 
Gender breakdown is 54 percent women, 46 percent men.

About 80 percent of festivalgoers are from the Metro Vancouver area. The rest of BC 
– mainly the Interior/Okanagan, Vancouver Island, Sea to Sky corridor – accounts 
for ~15 percent, and about five percent are out-of-province or out-of-country.

AGES

• 19 to 24 – 3.5 percent
• 25 to 34 – 23 percent
• 35 to 44 – 23 percent
• 45 to 54 – 24.3 percent 
• 55 to 64 – 18.6 percent
• 65+ - 7.5 percent
• Average age 38

GENDER

• Men, 46 percent
• Women, 54 percent

HOUSEHOLD INCOME

• $200,000+ – 12.7 percent
• $151,000 to $200,000 – 15.3 percent
• $100,000 to $150,000 – 31.2 percent
• $76,000 to $100,000 – 18.9 percent
• $51,000 to $75,000 – 13.8 percent
• $50,000 and under – 8.2 percent

EDUCATION

• University degree – 57 percent; some 
university, 11 percent

• College degree – 12 percent; some 
college, 13 percent

• High school and other  – 7 percent

Data from 1,900+ respondents via 2015 online subscriber survey; 2014 onsite survey; and box office statistics.

DEMOGRAPHICS
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The Vancouver International Wine Festival is Canada’s premier wine show and 
widely considered to be the best wine event in North America. With 25,000 
admissions and at 39 years of age, it also is one of the biggest and oldest in 
the world. It unites twin passions for great wine and good food in a city that is 
renowned for its wine savvy (experts say the Vancouver wine market is three to  
five years ahead of North American trends) and its vibrant restaurant culture.  
This international festival showcases some 1,650 wines from 16 countries and 
brings the rock stars of the world’s wine scene to Vancouver. The 2017 festival 
features 54 events at 25 venues. It is headquartered at the dramatic Vancouver 
Convention Centre.

THEME 
O CANADA! 

Each year the festival shines the spotlight on one of 
the ~15 participating countries or regions. The featured 
country has more wineries, wines and events than any 
other. For 2017, in honour of our country’s 150th birthday, 
the theme is “The Wine World Celebrates Canada”.

RECENT THEMES

2016 Italia! 
2015 Savour Australia 
2014 France Bon Appétit 
2013 California Wines 
2012 Wines of Chile 

THE WINE WORLD IS HERE
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Every participating winery sends a vine star (proprietor, winemaker, family member, 
senior executive) to VanWineFest. And that often means that the person pouring the 
wine has his or her name on the bottle. It’s what sets this festival apart. Some of the 
winemakers at festivals past and present include:

THE VINE STARS ARE HERE

Michel Chapoutier  
Proprietor 
Maison M. Chapoutier 
(France)

Nathalie Bonhomme 
Winemaker 
El Petit Bonhomme/Gil Family Estates   
(Spain)

Jane Ferrari 
Winemaker/Storyteller 
Yalumba   
(Australia)

DLynn Proctor 
North American Wine Ambassador (and star of SOMM) 
Penfolds  
(Australia: Barossa)

Ray Signorello 
Proprietor/Winemaker 
Signorello Estate Winery 
(USA: California)

John Skinner 
Proprietor 
Painted Rock  
(British Columbia: Okanagan) 

Charles Smith 
Proprietor  
Charles Smith Wines  
(USA: Washington State)

Bruce Tyrrell 
Owner/Managing Director 
Tyrrell’s Wines 
(Australia)

Sergio Zingarelli 
Proprietor 
Rocca delle Macìe  
(Italy)
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Over 50 of the province’s most celebrated chefs, restaurants, hotels and caterers 
take part in the festival, staging winery dinners or lunches or hosting food stations 
at the acclaimed Vintners Brunch. Some of the all-star chefs and restaurants 
participating in recent festivals include:

THE STOVE STARS ARE HERE

David Hawksworth 
Hawksworth Restaurant 
(Photo courtesy of Hawksworth Restaurant)

Alex Chen  
Boulevard Kitchen & Oyster Bar  
(Photo from boulevardvancouver.ca)

Frank Pabst  
Blue Water  
(Photo from bluewatercafe.net

Pino Posteraro 
Cioppino’s Mediterranean Grill 
(Photo courtesy of Cioppino’s Mediterranean Grill) 

Wayne Sych  
Joe Fortes  
Gold, 2014 Vintners Brunch pairing competition 
(Photo from joefortes.ca)

Chris Whittaker  
Forage 
Silver, 2015 Vintners Brunch pairing competition 

Vikram Vij  
Vij’s
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The heart of the Vancouver International Wine Festival is the Tasting Room at the 
Vancouver Convention Centre. Over 18,000 people attend six tasting sessions there 
on Thursday, Friday and Saturday of festival week.

There are four International Festival Tastings for the public, offering 780 wines by 
180 wineries, and two Trade Tastings, at which an additional 170 wines are poured. 
Festivalgoers who discover wines they like may buy them at BC Liquor Stores’ onsite 
festival wine shop and have them shipped for free to their local BC Liquor Store.

“Besides the, oh, 1,750-ish wines being poured by winemakers and principals from 
170 wineries, there’s nothing like enjoying the big-city buzz of the room at Vancouver 
Convention Centre West, with that jaw-dropping view of the harbour.” 
Kurtis Kolt, The Georgia Straight

EVENTS 
INTERNATIONAL FESTIVAL TASTINGS
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Nearly 50 special events orbit the Tasting Room. The lineup includes seminars, 
tutored tastings, dinners, lunches, wine minglers and more. These start on Monday 
of festival week and wrap up on Sunday. Some 700 wines, in addition to those served 
at the big tastings, are offered at special events.

EVENTS 
SEMINARS, DINNERS AND MINGLERS
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Reach 7,000 wine business trendsetters and influencers behind Vancouver’s dynamic 
wine and fine dining scene. Fourteen of the 54 events events at VanWineFest are 
within Trade Days Conference, presented by Sysco, including seminars, lunches, an 
awards show and two Trade Tastings. The conference has won the #1 Food, Wine 
& Hospitality Industry Event in Canada from New York’s BizBash for the last four 
consecutive years.

EVENTS 
TRADE DAYS CONFERENCE, PRESENTED BY SYSCO

Jason Yamasaki of Chambar Restaurant and Howard Soon of Sandhill Estate Wines, winners of 
the CAPS/VIWF Sommelier of the Year Award and the Spirited Industry Professional (SIP) Award 
respectively, celebrate at Celebrating Excellence: Annual Awards Lunch
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This luxe black tie affair, the centrepiece of the Vancouver International Wine 
Festival, is one of the most spectacular events in the city. Bacchanalia features five 
courses deliciously paired with 10 wines. Serious wine collectors can build their 
cellars through live and silent auctions of rare, valuable or unusual wines donated 
by some of the world’s top winemakers and private collectors. Also on auction 
are fabulous trips and culinary extravaganzas featuring chefs and sommeliers 
from the province’s top restaurants. All gala proceeds benefit Bard on the Beach 
Shakespeare Festival.

Bacchanalia
GALA DINNER + AUCTION
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We tailor our sponsorship packages to suit the objectives and budgets of our 
sponsors. And we knock ourselves out to help make your sponsorship work for you. 
We want our sponsors to profit from their association with the festival. Let’s discuss 
what you want your sponsorship to achieve and we’ll suggest dynamic opportunities 
for your consideration. We love to start the conversation with, “As a festival partner, 
if you could have anything (i.e. sponsor benefit) you wanted, what is it?” Prices range 
from $10,000 to $150,000.

Your suite of benefits might include:

• Experiential marketing, display and sampling opportunities for festivalgoer 
engagement 

• Corporate entertainment at premium (and sold out) events, big or small
• Brand recognition

• Increase your profile by sponsoring a platform that works for you – a tasting 
or other event, an award or program

• Logo, wordmark and/or editorial recognition in our $500,000 marketing 
initiatives, including ad campaign, website, e-newsletters, brochures and 
tasting program

SPONSORSHIP OVERVIEW
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A booth in the Tasting Room allows you to interact with nearly 18,000 festivalgoers. 
Top sponsors receive priority placement. 

EXPERIENTIAL MARKETING

The Vancouver Sun leverages its sponsorship to increase ad sales. At the booth, festivalgoers sample wines 
selected by wine writer Anthony Gismondi and redeem Sun “passports” for rewards.

Wine educator DJ Kearney gets passionate about 
her favourite subject

Festivalgoers get VIP treatment  in the  
Delta Air Lines Tasting Lounge

Food services distributor Sysco served delicious chef-crafted small plates.

Terra Breads serve their stone-hearth baked breads. Artisan cheeses are offered by Dairy Farmers of Canada to wine pros at the Trade Tasting
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Most events at the Vancouver International Wine Festival sell out, often on the first 
day tickets go on sale. Treat your guests to this hot-ticket festival through sponsor-
exclusive entertainment opportunities. Some ideas:

• A proprietary event created especially for your company
• Tickets to the invitation-only Festival Toast
• Tickets to the exclusive Delta Air Lines Tasting Lounge
• Tickets to the International Festival Tastings
• Exclusive sommelier-guided tours of the tastings 
• Tickets to your sponsored event
• Table(s) with priority placement at Bacchanalia Gala Dinner + Auction
• Advance buying opportunity for other events

ENTERTAINMENT AND HOSPITALITY
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VanWineFest’s ~$500,000 marketing initiatives allow plenty of opportunity for sponsor 
recognition. Wherever possible, branding, such as logo, wordmark and/or editorial 
recognition, is integrated into your sponsored platform, allowing your brand to stand 
out onsite or in publications. When your platform is promoted within a VanWineFest 
communiqué – whether that’s online promotion, a print ad, promotional brochure, 
e-news blast or tasting program, for example – your logo will appear in the platform 
portion whenever possible.

FESTIVAL PUBLICATIONS AND COMMUNICATION ASSETS

Most publications, including digital publications, offer ad space, logo recognition 
and editorial reference to sponsors. These are available exclusively to sponsors, 
with the exception of the Tasting Program, which accepts ads for products non-
competitive with sponsors. Some benefits, such as ads in the promotional brochure, 
are available to main sponsors only.

• Website – 160,000 unique visitors annually
• Promotional (consumer events) brochure – 12,000 printed
• Trade Days Conference brochure – 3,000 printed
• E-blasts – 8,000 subscribers, including 2,000 trade subscribers;  

~25 e-news annually
• Tasting Program – 10,000 printed, ~64 pages
• Festival app (iOS and Android) 1,440 installations
• Social media: Twitter 11,800 followers; Facebook 3,650 likes;  

Instagram new & growing
• Paid and in-kind media – print and online media budget $350,000
• Earned media (editorial) – 71 million impressions

BRAND RECOGNITION

Examples of VIWF produced sponsor-branded  
online promotions
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PUBLICATIONS

Full details,  
including wines, found at 
VanWineFest.ca

www.bcliquorstores.com
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GET
HOME
SAFE

MAKE IT PART
OF THE PLAN

Visit the BC Liquor Stores Get Home Safe booth, 
located outside the Festival Wine Shop, and pick up a 

complimentary single zone transit ticket. The ride’s on us!

Festival Partners

MAJOR SPONSORS

BENEFITING

MAJOR PARTNERS PREMIER SPONSORS

OFFICIAL SPONSORS

EVENT AND INTERNATIONAL FESTIVAL TASTING SPONSORS 
Big thanks to the sponsors of our International Festival Tastings and special events. Their logos are next to the 
relevant event descriptions in the brochure and online. 

Barone Ricasoli
BC Wine Institute
Braida di Bologna
Caffè Umbria
California Wine
Consorzio Tutela Vini Valpolicella 
Consorzio Vino Chianti Classico  

D’Oro Gelato
Inform Interiors
Marchesi Antinori
Molsons Coors
Nesters Market
New Zealand Winegrowers
Pedersens 

The Province 
Salut!
Terra Breads
Terra Foods
Wine Australia

35

Buy tickets:  
VanWineFest.ca 

604.873.3311
Lunches 

Buy tickets:  
VanWineFest.ca 

604.873.3311

These multi-winery food and wine extravaganzas are the perfect way to explore the wine and cuisine of a particular 
country or region.  

Saturday, February 27

Lift Bar Grill View 
333 Menchions Mews 
11:30 a.m.-1:30 p.m. 
$75

Cool Climate, Cool View 
Chilling out is the name of the game at this grazing lunch featuring  
cool-climate wines set against the breathtaking backdrop of Coal Harbour 
and the North Shore Mountains. Explore the sometimes unexpected  
cool-climate origins of the 12 geographically diverse featured wineries, 
and enjoy seafood and brunch bites, plus artisanal cheeses from Dairy 
Farmers of Canada. 

VCC West,  
Level 3 
1055 Canada Place 
12-2 p.m. 
$115

Taste ITALIA! 
Take an epicurean trip through Italy, enjoying wines from all 60 
participating wineries paired with a mouth-watering buffet from award-
winning VCC Executive Chef Blair Rasmussen. Indulge your senses at this 
Italian cornucopia, set against the spectacular backdrop of Coal Harbour 
and the North Shore Mountains.

Sponsored by participating wineries

 

Sunday, February 28

La Terrazza 
1088 Cambie Street 
11:30 a.m.-2:30 p.m. 
$135

Dine Italia 
Experience the celebrated wines of Italy with a superb multi-course lunch 
prepared by La Terrazza’s renowned chef Gennaro Iorio. The annual culinary 
treat of timeless Italian fare – this year on Sunday – is prepared with fresh 
local ingredients, served in one of Vancouver’s most enchanting dining 
rooms and paired with wines from top Italian producers.

Sponsored by participating wineries

Delta One available on long- haul international flights, and on transcontinental flights between JFK and LAX, and JFK and 
SFO. Must be 21 or over for alcoholic beverages; please drink responsibly. Get the details at delta.com/deltaone. 

NOTHING  
OVERLOOKED.

EVERYTHING LOOKED OVER.

Meals that make you want seconds. Seats that turn into actual beds. Wine 
worthy of a sommelier (because, yes, we have one). Maybe our new Delta 
One™ cabin is actually cloud nine.

11-030-15_VancouverWineFest_5.375x8.375.indd   1 11/12/15   8:59 AM
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OFFICIAL SPONSOR

ACURA INTERNATIONAL
FESTIVAL TASTING ROOM
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1. FARNESE |  ABRUZZO / SICILY, ITALY
Vine Star: Vito Candela, Vice President Americas
www.farnesevini.it
Authentic Wine & Spirits Merchants,
604.708.5022

394593 Fantini Cococciola Cuvée Brut NV
699835 Zabu Il Passo Nerello Mescalese Nero

d’Avola 2014
104224 Edizione NV
490318 Impari Nero d’Avola 2011

2. CANTINA ZACCAGNINI |  ABRUZZO, ITALY
Vine Star: Angelo Ruzzi, Export Manager
www.cantinazaccagnini.it
Andrew Peller Import Agency, 604.269.3122

862003 Tralcetto Montepulciano d’Abruzzo 2013
386672 Tralcetto Bianco di Ciccio 2014
791871 Capsico Colline Pescaresi IGT 2010
633800 San Clemente Montepulciano d’Abruzzo

DOC Terre di Casauria Riserva 2010

3. CLETO CHIARLI |  EMILIA-ROMAGNA, ITALY
Vine Star: Thomas Grootveldt, Export Manager
www.chiarli.it 
Mark Anthony Fine Wine Merchants,
604.269.5040

884791 “Premium” Lambrusco di Sorbara NV
436436 “Vigneto Cialdini” Lambrusco

Grasparossa di Castelvetro DOC NV
772871 “Rosé Brut” Vino Spumante da Uve 

Grasparossa NV
560706 “Fondatore” Lambrusco di Sorbara DOC

NV

4. MEDICI ERMETE |  EMILIA-ROMAGNA, ITALY
Vine Star: Ermes Scardova, Export Manager
www.medici.it 
Stile Brands, 604.255.2518

064311 Quercioli Lambrusco Reggiano DOC NV
739052 Unique Metodo Classico Rosé Brut NV
005082 Gran Concerto Metodo Classico Red Brut 

NV
571968 Concerto Lambrusco Reggiano DOC NV

5. PODERI DAL NESPOLI |  EMILIA-ROMAGNA,
ITALY

Vine Star: Daniela Facciani, Brand Ambassador
www.poderidalnespoli.com 
Select Wines & Spirits, 604.687.8199

093807 Pagadebit Romagna DOC 2014
841593 Bradamante Vino Bianco di uve

Stramature 2012
053470 Borgo Dei Guidi Forlì Rosso IGT 2012
401141 Il Nespoli Sangiovese Superiore Riserva

DOC 2012

6. UMBERTO CESARI |  EMILIA-ROMAGNA, ITALY
Vine Star: Gian Matteo Baldi, Export Manager
www.umbertocesari.it
Univins and Spirits, 604.377.9579

621516 Sangiovese di Romagna DOC 2012
507673 Moma Bianco 2014
692970 Moma Rosso 2013
878637 Liano 2012

W I N E R I E S  &  W I N E S  -  I TA LY

ITA
LY
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7. UMANI RONCHI |  MARCHE, ITALY
Vine Star: Michele Bernetti, Owner
www.umanironchi.it
Stile Brands, 604.255.2518

025403 Casal di Serra Verdicchio DOC 2014
158725 San Lorenzo Rosso Conero DOC 2012
025593 Plenio Verdicchio Riserva DOC 2013
007609 Cumaro Rosso Conero Riserva DOCG 2010

8. BATASIOLO |  PIEDMONT, ITALY
Vine Star: Fiorenzo Dogliani, CEO
www.batasiolo.com 
Charton-Hobbs, 604.420.5009

178541 Barolo DOCG 2012
329375 Barolo DOCG Boscareto 2009
757898 Barbera d’Asti DOCG Sabri 2013
288449 Moscato d’Asti DOCG Bosc DLA Rei 2015

9. BRAIDA DI BOLOGNA GIACOMO |  PIEDMONT,
ITALY

Vine Star: Nobert Reinisch, Director, Exports
www.braida.it
Vintage West Wine Marketing, 778.340.0645

898015 Langhe Bianco “Il Fiore” IGT 2013
387589 Monferrato Rosso “Il Bacialè” DOC 2013
666032 Montebruna Barbera d’Asti 2013
781880 Bricco dell Uccellone Barbera d’Asti 2013

10. CASETTA |  PIEDMONT, ITALY
Vine Star: Ernesto Casetta, Ower
flli-casetta.it/en 
Boushelong Wine & Spirit International,

604.273.5188

443275 Barbera d’Alba-Barilin 2004
791087 Barbera d’Alba-Barilin 2008
675173 Mumplin Roero Arneis DOCG 2013
644591 Barolo Case Nere DOCG 2011

11. DAMILANO |  PIEDMONT, ITALY
Vine Star: Marco Montali, Export Manager
www.cantinedamilano.it 
Stile Brands, 604.255.2518

484634 Barolo Lecinquevigne DOCG 2011
39800 Barolo Cannubi DOCG 2011
615450 Barolo Cerequio DOCG 2011
174003 Moscato d’Asti 2014

12. FONTANAFREDDA |  PIEDMONT, ITALY
Vine Star: Davide Champion, Export Area Manager

– Canada & Central-Northe
fontanafredda.it
Philippe Dandurand Wines, 604.324.4499

224709 Gavi di Gavi 2015
898718 Barbera Briccotondo DOC 2013
20214 Barolo DOCG 2010
99424 Barolo di Serralunga d’Alba DOCG 2010
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Share #yourtofi no 

Escape to Tofi no for a relaxed blend of acclaimed local fl avours, 
long misty beach walks, breathtaking day tours, and more.

Upcoming festivals & events:

FEAST TOFINO MAY 6-22

TOFINO FOOD & WINE FESTIVAL JUNE 3 -5

CLAYOQUOT OYSTER FESTIVAL NOVEMBER 17 - 19

Discover all things Tofi no at tourismtofi no.com

Perfect 
pairing
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Major supporters receive complimentary ads in the brochures. 
All sponsors receive ads in the tasting program. And logos 
appear in conjunction with sponsor platforms. And, of course, 
all sponsor logos appear on the sponsor recognition pages.
 
To download a publication, click on the cover or link.

Promotional brochure (12,000) Trade Days Conference brochure (3,000) Acura Tasting vRoom program (10,000)
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Festival Highlights

The Wine World is Here 
38th Vancouver International Wine Festival 
1,450+ wines • 14 countries • 155 wineries • 54 events • 8 days 

Canada’s Premier Wine Show 
Engaging, Educational, Entertaining

The Vancouver International Wine Festival welcomes the world’s greatest wine producers and wine drinkers to its 
annual weeklong celebration of wine and food. From educational wine seminars, tastings and minglers to lunches, 
winery dinners and the ever-popular Vintners Brunch, you’ll be sure to find something to please your palate. 

Acura Tasting Room: This is where the wine world gathers. All 155 participating wineries are gathered in one 
room, with principals in attendance pouring selections from their cellars. This is your opportunity to meet the men 
and women behind the wine and ask them questions about the wine you’re sampling.

ITALIA!: This year features the largest gathering of Italian wineries in VanWineFest history and an extraordinary 
opportunity to explore wines from 60 producers from nine iconic regions, including Piedmont, Tuscany and Veneto. 
In addition to its own sophisticated section in the Acura Tasting Room, Italian wine and food will be featured in 30 
special events throughout the festival week, from winery dinners to seminars and everything in between.
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DOWNLOAD OUR FREE LOCAL NEWS APP NOW

Apple, the Apple logo, iPhone, and iPod touch are trademarks of Apple Inc., 
registered in the U.S. and other countries. App Store is a service mark of Apple Inc.

33

Ad samples from promotional brochure

http://www.vanwinefest.ca/sites/playhousewinefest2/files/VIWF_2016_PublicBrochure_WEB.pdf
http://www.vanwinefest.ca/sites/playhousewinefest2/files/VIWF_2016_TradeBrochure_WEB.pdf
http://www.vanwinefest.ca/sites/playhousewinefest2/files/WineFest2016_PRINTs2_ReaderSpread.pdf
http://www.vanwinefest.ca/sites/playhousewinefest2/files/VIWF_2016_PublicBrochure_WEB.pdf
http://www.vanwinefest.ca/sites/playhousewinefest2/files/VIWF_2016_TradeBrochure_WEB.pdf
http://www.vanwinefest.ca/sites/playhousewinefest2/files/WineFest2016_PRINTs2_ReaderSpread.pdf
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Sponsors are recognized in our extensive media campaign

BRAND RECOGNITION &  
OUR 2016 MEDIA PARTNERS

Sponsor branding in the ad campaign appears in conjunction with each sponsor’s platform when possible. This double-page spread in The Vancouver Sun launched 
the tickets-on-sale campaign. Other sponsors appear in the “logo soup” section here; in subsequent ads, many will appear in their platform-specific spotlight.
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“My bounty is as boundless as the sea” 
 – Romeo and Juliet

The Vancouver International Wine Festival has raised 
some $650,000 for the Bard on the Beach Shakespeare 
Festival since we joined forces in 2013.

Thank you to everyone – festivalgoers, wine agents, 
wineries, industry partners, consulate generals, 
restaurant community, sponsors, volunteers, board 
members, gala committee, event chairs, committee 
members and staff – whose generous support helped 
create an extraordinary festival and made this contribution 
possible. We couldn’t have done it without you.

BOARD OF DIRECTORS 
VANCOUVER INTERNATIONAL WINE FESTIVAL SOCIETY

Chair
Randy J. Kaardal, Q.C.

Vice-Chair
Mark Hicken

Treasurer
Garth Thurber

Board Members
Judy Arcand
Jim Bovard
Blair Curtis
Carmen D’Onofrio Jr.,  

Planning Committee Chair
David Hopgood,  

Winery Selection Committee 
Chair

Margie Knox
Jana Maclagan,  

Bacchanalia Gala Chair
Bill Michael
Paulette Parry
Claire Sakaki
Michael Shuster

Executive Director
Harry Hertscheg

SPECIAL EVENTS 

Barone Ricasoli
Braida di Bologna Giacomo
California Wines

Consorzio Vino Chianti Classico
Heineken
Inform Interiors

Marchesi Antinori
The Province
Rocca delle Macìe

Salut!
Consorzio Vini Valpolicella

INTERNATIONAL FESTIVAL TASTINGS

D’oro Gelato & Caffè
New Zealand Wine

Terra Breads
Terra International Foods

Wine Australia
Wines of British Columbia

FESTIVAL SPONSORS

CinCin Ristorante & Bar Dairy Farmers of Canada Joey Bentall One

CELEBRATING EXCELLENCE

WH Puddifoot Ltd. BC Hospitality Foundation Canadian Association of Professional Sommeliers

MAJOR SUPPORTERS PREMIER SPONSORS

OFFICIAL SPONSORS

MAJOR SPONSORS

Raising a glass at th e Bacchanalia Gala Dinner + Auction fundraiser are VIWF executive director Harry Hertscheg, winery owner 
Barone Francesco Ricasoli of Italy, Bard on the Beach executive director Claire Sakaki and Bard on the Beach artistic director 
Christopher Gaze. Photo Daniela Ciuffa.

BENEFITINGFEATURINGCELEBRATING FUNDRAISING

SPECIAL THANKS!

Bacchanalia
Gala Dinner + Auction

Gala Chair
Jana Maclagan

Gala Auction Chair 
Mark Hicken

Committee Members
Hussain Askari
Lawrence Burr
Blair Curtis
Tim Ellison
Tony Gill
Jonathan Lai

Katherine McEachnie
Deborah Markle
Moira Munro
Wendy Spicknell
Gordon Wilcox

Gala Manager 
Kelly Snider
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Some options:

• Presenting sponsor of VIWF
• Title sponsorship of the Tasting Room, the most valuable real estate  

at the festival
• Title sponsor of Bacchanalia Gala Dinner + Auction
• International Festival Tastings (four public tastings – biggest events at festival)
• Volunteer program (branded aprons or shirts – 400 “mobile billboards”)
• Pouring Team volunteers (exclusive seminars and tastings; branded aprons)
• Wine minglers
• Special Events

PROPRIETARY PLATFORMS
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We would love to meet with you to discuss sponsorship of the Vancouver 
International Wine Festival.

Please contact us at Sponsors@VanWineFest.ca

NEXT STEPS


