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Festival Highlights
This winter, the Vancouver International Wine Festival presented a vibrant celebration of food and 
wine in the city. With 43 events, the festival attracted wine enthusiasts from BC and beyond to attend  
its Public and Trade programs.

Showcasing 120 wineries from 15 countries, the eight-day festival offered an unparalleled opportunity 
to explore global wine and culinary trends, connect with passionate winemakers, and experience an 
international tasting adventure.
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Festival Highlights
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•	 46th Annual (founded 1979)
•	 Featuring 120 wineries from 15 countries
•	 8 days: February 22-March 2, 2025
•	 Bacchanalia Gala + Dinner Auction: Saturday, February 22
•	 Trade Days industry program: Wednesday, February 26-28
•	 43 events (31 public events and 12 trade events)
•	 40 partners
•	 20 venues across Vancouver, focused on downtown 

restaurants and event spaces
•	 11 non-winery exhibitors in Tasting Room
•	 7 Regional Tasting Stations: The Art of Bordeaux, The New 

California Awaits, New Zealand Wine—Altogether Unique,  
Put Some Sparkle in Your Life, Wines for a Better Planet,  
Taste USA—Prenez Goût, and West Coast Chard Bar

•	 Tasting Room at Vancouver International Convention West: 
53,000 square feet

22,300
bottles poured  

and/or 
 bought

120  
wineries from

15
countries

Best of the  
West Coast

70 wineries from  
BC, Washington, 

 Oregon, and 
California

16,500
participants

1,003
wines total 685

wines in the 
tasting room

66
Speakers & 
Moderators

$134,000+
raised at the 

Bacchanalia Gala 
Dinner + Auction for 
Bard on the Beach

27
Restaurants & 

Caterers

318 
wines at lunches, 
dinners, seminars, 

and minglers

Festival Highlights
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Sponsors and partners of all levels received prominent placements in digital and print platforms. This 
included recognition on the festival’s website as well as e-newsletters, and social media channels. 
In addition, the company was highlighted in print publications and video content. This strategy 
guaranteed that companies and organizations involvement in the festival was acknowledged across 
various platforms, in both digital and traditional mediums.

WEBSITE
VanWineFest.ca is the digital hub of information on the festival’s trade and public programs.  

KEY STATS:

•	 Sessions: 103,000
•	 Page Views: 252,000
•	 Unique Users: 71,000

Top Interests: News & Politics, Travel/Travel Buffs, Food & Dining/Cooking Enthusiasts 

Marketing

VanWineFest.ca home page.

Festival Partners page, logo placement.

http://VanWineFest.ca
https://vanwinefest.ca
https://vanwinefest.ca/
https://vanwinefest.ca/2025-partners-sponsors/
https://vanwinefest.ca/2025-partners-sponsors/
https://vanwinefest.ca/
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E-NEWSLETTERS
One of the most important communication tools, the VanWineFest e-newsletter is distributed 
throughout the year with information on festival events, trade initiatives, and community news.

•	 Subscribers: 10,000 
•	 E-newsletters circulated: 33
•	 Total circulation: 180,000 
•	 Average open rate: 58%

Please visit our E-Newsletter page to browse more. 

https://vanwinefest.ca/e-newsletters/
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 @VANWINEFEST

Followers: 9,200 
Views: 342,400 
Reach: 103,500 
Content Interactions: 8,400

instagram.com/vanwinefest/

 @VANWINEFEST

Followers: 7,605  
Views: 565,000 
Reach: 168,000 
Link Clicks: 4,400

facebook.com/VanWineFest

 @VANWINEFEST

Followers: 11,500 
Impressions: 67,000 
Engagement: 4,100

x.com/VanWineFest

SOCIAL MEDIA

https://www.instagram.com/vanwinefest/
https://www.instagram.com/vanwinefest/

https://www.facebook.com/VanWineFest/
https://www.facebook.com/VanWineFest
https://twitter.com/VanWineFest
https://x.com/VanWineFest
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DIGITAL & PRINT PUBLICATIONS
VanWineFest produces a series of publications to promote the festival and participating wineries 
with both print and digital materials:

Tasting Room Booklet (print)
•	 Available to download prior to the festival via 

the website
•	 4,000 programs were printed
•	 Programs were handed out to attendees at all 

six Tasting Room sessions
•	 Logo acknowledging Festival Partners, page 7
•	 1/4 and 1/2 ads for sponsors dependent on 

level

Public Rack Card (print)
•	 Available at BCLIQUOR Stores and private 

wine shops in the Lower Mainland
•	 4,000 rack cards were printed

Trade Days Rack Card (print)
•	 Available at industry events in Vancouver
•	 1,500 rack cards were printed

View the full Festival Tasting Room Program.

https://vanwinefest.ca/wp-content/uploads/2025/02/VIWF2025_TastingRoom_ISSU.pdf
https://vanwinefest.ca/wp-content/uploads/2025/02/VIWF2025_TastingRoom_ISSU.pdf
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THANK YOU! 
 

MAJOR  SPONSORS 
 
 
 
 
 
 

 
MAJOR  PARTNERS 

 
 

 
 
 
 

 
 

 
PREMIER SPONSORS 

 
 
 
 
 

 
 

FESTIVAL SPONSORS 
 
 
 
 
 

 
 

 
 
 
 
 

 
 

SPECIAL EVENTS 
 
 

 

 
 
 

 

 
 

TASTING ROOM 

 
 
 
 

 
FESTIVAL SUPPORTERS & SPECIAL THANKS 

Sponsored by the participating wineries and  
 
 
 
 
Graciously co-hosted by the U.S. Consulate General. 
 
 
The Festival Toast VIP reception is a by-invitation-only event, intended 
as a special opportunity for sponsors, partners, community leaders and 
Gold Pass holders to connect with Canada’s premier wine show, Bard 
on the Beach, and the participating winery principals and their wines.  
 
Thursday, February 27 
5:45-7 p.m. — Festival Toast 
7-10 p.m. — International Festival Tasting 
Vancouver Convention Centre West, meeting room 201 
 
Speakers: 
Harry Hertscheg, Executive Director, VIWF 
Harold Munro, Editor in Chief, Vancouver Sun + The Province 
Christopher Gaze, Artistic Director,  
Bard on the Beach Shakespeare Festival 
 
 
Featured wines: 
 
TIRRIDDIS SPARKLING WINES Columbia Valley, Washington  
House Rose Brut NV  
SKU: 320022 / Est. Retail Price: $38.99  
Vine Star: Andrew Gerow, Co-Founder / Winemaker  
Sales Contact: The Delf Group, inquiries@delfwines.com 
 
__________________________________________________________

__________________________________________________________

__________________________________________________________ 

 
BOOKER WINES San Luis Obispo, California  
Booker Perl 2021  
SKU: 354801 / Est. Retail Price: $99.99  
Vine Star: Carson O'Connor, Brand Ambassador   
Sales Contact: Arterra Wines Canada, colin.brodie@arterracanada.com 
__________________________________________________________

__________________________________________________________

__________________________________________________________ 

 
THE PRISONER WINE COMPANY Napa Valley, 
California  
Domaine Curry Cabernet Sauvignon 2021  
SKU: 339013 / Est. Retail Price: $99.99  
Vine Star: Drew Schneider, Brand Ambassador   
Sales Contact: Arterra Wines Canada, colin.brodie@arterracanada.com 
 
__________________________________________________________

__________________________________________________________

__________________________________________________________ 

EVENT PUBLICATIONS
A number of programs are produced for public seminars, tastings, lunches, and Trade Days events. 
Sponsor and partner logos were included in the Festival Toast program, a VIP reception opening the 
International Festival Tastings. 
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Watch all videos here.

VIDEOS
Videos were produced to highlight festival activities for both local and out-of-town attendees. 
Posted on the website and in e-newsletters and social media, the videos showcase festival events in 
downtown Vancouver and promote our partners and city.

REELS
Reels were posted on social media with interviews of winery principals and special guests filmed on 
the Tasting Room floor. 

https://www.youtube.com/watch?v=4GvK0mKxoUg
https://www.youtube.com/watch?v=92XhcN_g4GA
https://www.youtube.com/watch?v=KifKhrMRNDQ
https://www.youtube.com/watch?v=yj-wkopZwRk
https://vanwinefest.ca/media/documents-and-galleries/videos/
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See all promotional advertising ads here.

PROMOTIONAL ADVERTISING
The festival’s advertising campaign had a six-month cycle starting in late fall and ending post-festival. 
Ads were placed in print and digital publications for public and trade events in Vancouver, Vancouver 
Island, in the Pacific Northwest and across Canada. Media outlets included daily news, lifestyle 
magazines, trade and wine-focused publications.

Media

https://vanwinefest.ca/media/documents-and-galleries/ads-and-inserts/
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EDITORIAL COVERAGE
In 2025, 103 accredited media attended the gala, dinners, lunches, seminars, and tastings. In total, 
the festival received over 125 million earned media impressions through editorial coverage in print, 
digital, television, and radio mediums. Media sectors included business, lifestyle, travel, and wine. 

Here is a selection of the coverage received:  

ONLINE & PRINT
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TV

 
RADIO

Please visit the In the News page to view all media coverage.

https://vanwinefest.ca/media/vanwinefest-info/news-stories
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SOCIAL MEDIA COVERAGE
Attending media, influencers, partners, principals, and attendees were active posting coverage pre-
festival on social media as well as from the Tasting Room floor and at events all week long. Here are a 
sample of posts generated.  



There are sponsorship opportunities available for all levels for our 47th annual festival,  
March 7-14, 2026, featuring France as the theme country.

About VIWF

The Vancouver International Wine Festival is Canada’s premier food & wine event, consistently 
ranked the #1 Food, Wine & Hospitality Event in Canada by New York’s BizBash and named one of 
the world’s top 10 wine trade shows by Wine International Association. As a not-for-profit society, 
the festival has three mandates: to provide an informative, educational and entertaining wine 
experience for public and trade; to be a premier marketing opportunity for the wine industry and 
festival partners; and to raise funds for the Bard on the Beach Theatre Society. Since inception in 
1979, the festival has raised more than $10.3 million for the performing arts.

To learn more contact: 
Trish Metcalfe 

Operations Manager 
trishmet@shaw.ca

Photography:  
Christine McAvoy @christine__mcavoy 
Marjo Wright @marjowright

Design: 
Massif Creative @massifcreative

Sponsorship Opportunities

https://www.instagram.com/christine__mcavoy/
https://www.instagram.com/marjowright/
https://www.instagram.com/massifcreative

